
The Letterbox
AKA The Acquisition Portal 



The Letterbox needs no

Introduction
The rise of  the digital world and the uses of  the “screen” is all to 
prevalent in today’s society. On average we spend over 11 hours a 
day* staring at our phones, TVs and computers, but where are we 
using most of  these devices? 

You guessed it, in our homes. Of  all the media channels at our 
disposal those that often get overlooked are those that go through 
the Letterbox. Although digital channels have proven successful, 
some of  the biggest brands are integrating their screen-based 
campaigns with tangible, hard hitting media that goes through the 
letterbox and we are here to tell you why. 

Did you know…
Door to door leaflet 
advertising is completely 
GDPR compliant? The highly 
targeted media requires no 
personal information nor 
postal addresses. It really 
doesn’t need any 
introductions at all. 

*https://sites.psu.edu/ist110pursel/2018/02/21/americans-devout-more-than-10-hours-a-day-to-screen-time-and-growing/



The screen teams with

The Letterbox
Our marketing campaigns utilise multiple channels that perfectly 
integrate to hit each point of  the purchasing funnel. The Letterbox is 
no different and teams perfectly with other direct and digital 
channels.

The fortune of
the cookie

Third party cookies allow 
advertisers to track users across 

the internet. 

Cookies are likely to be eradicate 
by the end of  2023 meaning 

digital channels may rely on more 
direct media support.

Imagine…

The brand recall 
after receiving a 

branded flyer then 
seeing the the 

same brand on TV 
in the same place.  

Driving past a new 
product out of 
home ad and 

coming home to a 
product sample 
on the doormat.

Opening an 
enveloped Direct 

Mail piece and 
seeing a 

retargeted digital 
Ad moments later

Listening to a latest 
offer ad on the 

Radio then finding 
a coupon through 
your door when 

you get home



The power of  the

Postcode
Online targeting has become increasingly simple to do. Cookies 
allow you to track website interactions, spot interests and target
accordingly. Cookies however, are not around forever and many still 
or will rely on direct targeting, but how targeted can a postcode 
really be? 

Unlocking the postcode…

DECO
Portsmouth Stoke Colchester Derby

Did You Know?
Tesco holds 26% market 

share through its 45 stores 
in Portsmouth

368K
Households

862K
Population

AB
Social Grade

65+
Years Old

Did You Know?
1 in 7 people work 

within the skilled trade 
industry

298K
Households

667K
Population

DE
Social Grade

55-64
Years Old

Did You Know?
People who live in Colchester 

are likely to donate £200 - £249 
to charity each year

298K
Households

436K
Population

C1C2
Social Grade

65+
Years Old

Did You Know?
1/3 of people who live in 

Derby drive a Ford or 
Vauxhall car 

340K

760K

DE

15-19

Households

Population

Social Grade

Years Old



A new way to

Measure Mail
Advertising mail is the third largest media channel in the UK, worth 
an estimated £1.7bn annually. JICMAIL (short for Joint Industry 
Committee for Mail) delivers industry-standard audience 
measurement data for advertising mail and Doordrops.

JICMAIL provides the same metrics for mail that are available for 
other channels and are used by planners regularly to help plan 
media campaigns.

Jaw dropping Doordrops
During 2020’s Lockdown, Doordrops saw a significant
improvement in interactions within the home.

6.9 
Days 

spent in 
the home 

+16% v 
Q2 2019

3.2 
Times an 
item was 

interacted 
with +15% 
v Q2 2019

18% 
Of all 
items 

had an 
action 
taken 

+58% v 
Q2 2019

JICMAIL 2020



A story of

Success
A National Story
Movember utilised Doordrop Media  to obtain 
new sign ups to their November campaign. 
Whistl applied their data expertise along side 
Royal Mail distribution to obtain over 3,000 
new donors. 

“Whistl really are a perfect 
Doordrop partner” 
Marketing Director - The Movember Foundation 

A Local Story
Bills used Whistl’s online leaflet booking tool 

Leafletdrop to encourage new and existing 
customers within a proximity to a Bill’s 

Restaurant to dine. Incentivising homes with a 
free bottle of  wine, they say a 13% uplift in sales. 

“Leafletdrop’s insight and targeting 
capabilities makes Leaflets a great option 

to reach new users. ” 
Head of  Marketing – Bills Restaurant & Bar



Your story of

Success
A National Solution 
Whistl provide market leading, nationwide 
Doordrop Media and intelligent targeting 
services. 

Our intelligent door drop campaigns are proven 
to drive acquisition and retention, adding great 
value to an existing media campaign by using 
geo-demographic targeting.

A Local Solution
Leafletdrop lets you book a leaflet advertising 

campaign online, in minutes. Our Smart 
Targeting tool helps you to find the right 

households for your local campaigns and our 
services include print and distribution or 

distribution only options. 

Book your campaign online and leave 
everything else to us.

www.whistl.co.uk/advertising/idoordrop

01628 816 611

www.lealfetdrop.co.uk

01628 816 611
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